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Welcome to 
“Barron’s” Readers 


Stockbrokers and investors are definitely NOT 
yo-yos. 

They proved it when scores of them called our 
hotline to request a free copy of “Yo-Yo Times” 
after we were mentioned in an article in the Oc- 
tober 1 issue of “Barron’s Financial News” 
magazine. 

“Barron’s” is read each week by more than 
250,000 of the world’s top brokers, financial 
analysts and investors. 

We were particularly impressed by the caliber 
of the callers. They helped prove our theory: that 
(1) yo-yoing appeals to successful individuals, 
and/or, (2) that kids who become proficient with 
the yo-yo in their youth grow up to be successful 
adults no matter what field they enter 

The article that mentioned us was about “The 
Yearbook of Experts, Authorities and Spokesper- 
sons.” The author, freelance writer Joe Queenan, 
took a tongue-in-cheek approach and questioned 
whether “experts” who have to advertise their ex- 
pertise are really experts at all. 

Example: “The [Yearbook] contains ads for a 
man who calls himself ’the Ralph Nader of Con- 
sumer Banking,’ and a formerly full-figured (400- 
pound) woman who calls herself ’the Ralph Nader 
of the Diet Industry.’ Ralph Nader himself is not 
listed.” 

The 800-page directory is distributed free of 
charge to 6,500 journalists, who are invited to use 
it as a resource when writing stories about fields 
they are not familiar with. 

We placed our tongue-in-cheek ad with the 
hopes that it would entice joumalists looking for 
something different to write about to consider 
doing a stoty about the world’s greatest toy. 

We have been delighted with the response. The 
ad has been out for less than a month, and already 
we've received several inquiries, including leads 
from both major and less-well-known publica- 
tions as well as broadcast media. So far, one story 
has seen print and two more are in the works. 

In each case, the journalists who called us were 
savvy enough to realize that our ad was not meant 
tobe taken TOO seriously. They all had a wonder- 
ful sense of humor and shared in our spirit of ad- 
venturesome whimsy--qualities that help make 
you a good yo-yoer and a fun person to know. 

Apparently our ad piqued the curiosity of the 
wniter and/or his editor. The “Barron’s” article in- 
cluded two sample ads from the directory. One 
was Ours. 

‘The article reproduced our ad in full, including 
our phone number. 

Publicity like that you can’t buy at any price. 

Apparently the writer (or editor, or whoever 
selected our ad to be included as an example) 
meant to imply that anyone who would publicly 


YOING FOR IT at Fair Oaks mall in Fairfax, Va., on the opening day of "The Return of the Yo-Yo" 
in September are (from left) Mark Sitton, Stuart Crump, Jennifer Baybrook, Dale Oliver and Har- 


vey Lowe. 


declare himself as an “authority” on the yo-yo 
must be a little nutty. 

Perhaps we should feel insulted. In fact, we felt 
a honored. You HAVE to be a little nutty these 
days just to stay sane. 

The way our phone has been ringing off the 
hook, it’s quite obvious that there are LOTS of 
“nutty” people in the investment business. We’ re 
willing to bet that if you check the results of the 
performance of their portfolios, you'll find that 
they outperform those of the “sane” investors and 
financial consultants who don’t yo-yo. (Lou 
Rukeyser, take note, please.) 

Even if the author thought he was making fun of 
people who yo-yo, we don’t mind. As Dorothy 
Parker once said, “If there’s one thing worse than 
being talked about, it’s not being talked about.” 

We'd like to express our thanks to “Barron’s” 
for helping once again to prove our theory that 
people who yo-yo are not yo-yas. 

And, we’d also like to welcome all you 
“Barron’s” readers and hope that you become 
regular readers of “Yo-Yo Times.” We’ d especial- 
ly like to invite you to send us a letter telling us 
about how you became interested in the yo-yo. 
Also, please tell how you use your yo-yo today to 
help you cope with stress, improve your perfor- 
mance on the job, communicate with your kids, 
and so on. 

Who knows? Maybe next time we might even 


Yo-Yo Times / September - October 1990 - Page 1 


((c. 1990, James Tkatch) 


BUY an ad in “Barron’s.” What better place toad- 
vertise a yo-yo newsletter? After all, the stock 
market has been behaving like a yo-yo lately. 
Mostly down and asleep. 

If that ad pulls a good response, we’ ll next try 
an ad in the “Congressional Quarterly.” 


“Just Say Bros!” 
Merges with “The 
SmoBro Newsletter” 


The first twoissues of “Just Say Bros!” were “so 
impressive” (to quote a spokesperson for the 
Smothers Brothers), that the officially sanctioned 
Smothers Brothers Fan Club has tumed its entire 
operation and newsletter, “The SmoBro Newslet- 
ter,” over to the “Just Say Bros!” editorial staff. 

“Our thoughts have been that the fans should run 
the fan club,” the Smothers’ spokesperson told 
“Yo-Yo Times.” “Everybody should benefit from 
the merger. They [the editors] are real go-getters. 
‘Their issues are informative and well researched.” 

“They decided that instead of duplicating ef- 
forts, it would be better to combine both letters so 
fans will get more for their money,” “Just Say 
Bros!” editor Kara Sjoblom told “YYT.” 


‘The new newsletter will retain the title and look 
of the existing “SmoBro Newsletter’, but it will 
be twice as big--eight pages versus the current 
four pages. 

The next issue (October) will contain an in- 
depth interview with Tom and Dick by contribut- 
ing editor Jackie Gibbons. Future issues will 
contain interviews with other individuals related 
to the Smothers’ act, including music direc- 
tor/pianist Michael Preddy and comedian Pat 
Paulson. 

The address for the new, combined publication 
and fan club is Smothers Brothers Fan Club, P.O. 
Bax 74130, Los Angeles, CA90004. Membership 
is $8 per year, which includes the newsletter, 
bumper sticker, photograph, Yo-Yo Man poster, 
biography, sticker and other goodies. 


“The Toy Book” 


Spotlights the Yo-Yo 


in Page 1 Story 


“The Up and Down Yo-Yo Business is Up 
Again” is the title of a page one story in the Sep- 
tember 1990 issue of “The Toy Book”, a trade pub- 
lication that serves the toy industry. 

Writer Maria T. Ramos points out that “es- 
timated annual sales” of yo-yos are “spinning 
toward $25 million.” 

Duncan's sales, the article reports, have gone 
from virtually nothing in 1985 to “roughly 10 mil- 
lion yo-yos a year,” thanks, in part, to the fact that 
Duncan “has run over 2,000 30-second spots on 
television, each costing about $2,000--that’s over 
$4 million...” 

Imperial Toy Corp. “a long-timer in the yo-yo 


business” [though we have never heard of it!] ex- 
pects to sell “in excess of a million yo-yos this 
year.” Hummingbird alsosells about a million yo- 
yos a year, the story reports. Yomega saw a dou- 
bling of its sales in 1989 over 1988. 

The story also quoted several toy store owners, 
all of whom reported that yo-yo sales have seen a 
resurgence in the past couple of years. 


Are You a 
“World Champ”? 


True or false? The last official world yo-yo 
championship was held in 1932 in London, 
England. 

Harvey Lowe came in first, Joe Young was 
second and Gene Mauk was third. 

Has there been an intemational yo-yo cham- 
pionship since then? 

Who won it, or them? 

Yo-yoing, unlike the “established” sports such 
as baseball and football, has no central depository 
of records where you can go to look up such 
esoteric questions as, “Who won the Ohio state 
championship in 1973?” 

If you (or someone you know) was a city, state, 
regional, national or international yo-yo cham- 
pion, send us as many details as you can sowe can 
add the information to our ever-growing file, 
which will one day be collected into a book. 

Please include: The name of the contest; the 
sponsoring organization; the date; the location; 
the names of as many of the winners and par- 
ticipants as you can remember, any details on how 
to get in touch with other participants in those con- 
tests (if you know where they are today); 
photocopies of newspaper clippings, patches, cer- 


tificates and other artifacts and memorabilia; a 
report on what prizes you won; photos (copies-- 
not originals!); and any other information avail- 
able. 

If you won a yo-yo contest, you deserve to have 
that feat recorded for posterity. 


“The Return of the 
Yo-Yo” Schedule 


Here is a revised schedule of the dates the ex- 
hibit will appear at Taubman Company shopping 
malls (which is sponsoring the show) during the 
next two years. Where exact dates have not yet 
been announced, the month only is listed. We'll 
keepy ou posted as more details become available. 
The upcoming exhibit dates and locations are: 

March 1991, Marley Station, Gien Bumie, Md.; 
May 1991, Lakeforest, Gaithersburg, Md.; August 
1991, Woodfield, Schaumburg, Ill.; June 1992, 
Bellevue Center, Nashville, Tenn; August 1992, 
Meadowood, Reno, Nev. 


“Better Students” 
Survey Update 


In case you’ re wondering why we haven’t run 
an update on our “Yo-Yoers Are Better Students,” 
the answer is simple. Believe it or not, we only 
received a handful of report cards! Yes, we were 
disappointed the tumout was so small this ime 
around. We’ll try again next year And, yes, the 
report cards we received came from readers who 
had B ¥A- averages (and higher). 


the world’s longest 
spinning 


Double looped and ready for play. 


the perfect 
Holiday 


gift! 
¢ fun for everyone! 


¢ already wrapped! 
« hang as an ornament! 


PEL PAL YIMpArX] x) 


€ 1988 Playmaxx, Inc. Made in U.S.A. 1665E.18thSt., Suite207 Tucson, AZ 85719 


U.S. Pat. No. 3,805,443 


Regular Price $5.00 each. Christmas Special: Packed six to a tray for $25.00. 
Prepaid on orders received before December 15th. 
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YOMEGA RAIDER ™ * 


| | 
| Unique Triple Spin Design! | 
| Ball-bearing axle system delivers 

record-breaking spins 
| and precision maneuvering. | 
Enclose check or money order for $19.95 

plus $3 shipping & handling. | 

| Mass. residents add sales tax. | 
Yomega Corp., Dept. T 

1641 N. Main St. | 
| Fall River, MA 02720 | 
| | 


MasterCard and Visa customers, 
call toll-free, 1-800-338-8796. 


Limited Supply! 

® Mint condition 

e Wooden Anke 

© Gort sleeper and looper 

© Beautiful old-time plastic 

@ Ideal tor nwo-handed tricks 

* Original spare string included ~ 
© A collectors iremidiscevered agter 40 years 
Get them while they last! Send to: 


Single Yo-Yo: $10.00 


10 Yo-Yos in Rare Display: 


TOM KUHN YO-YOS LTD. 
2383 CALIFORWIA STREET 
SAN FRANCISCO, CA 94115 

s $90.00 Postpaid 


PHONE ORDERS: 415/921-8138 


Superlative Handmade 
Yo-Yos 


Native & Exotic Woods 


Send For Your Free 
Color Catalogue 


ken picou design in wood 
5506 montview 
Bustin. tx 78756 


Still Available from Dennis McBride 


“Gallery of Unbelievable 
Two-Handed YoYo Tricks” 
90-minutes. More than 30 tricks. $25 postpaid. 
"The Know-Yo, Yo-Yo Video" 

More than 30 basic to advanced tricks. $25 postpaid. 
SPECIAL PREMIUM: Meation this ad, and receive a 
FREE, limited edition, Dennis McBride model Hum- 
mingbird Rainbow Trickster with each tape ordered. 

Send your check today to: 
Dennis McBride 
27746 Santa Clarita Rd. 
Santa Clarita, CA 91350 
805/297-5713 


THE KLUTZ YO-YO BOOK $9.95 
me A complete compendium of 
yo-yo tricks and history. 
Everything from Rock-the- 
Cradle to Shoot-the-Moon. It’s 
all here: 83 pages lavishly 


illustrated, photographed, and 
packaged with our own maple wood 
oa yo-yo. Also available: 4 different 
“2. / Tom Kuhn yo-yos. Fora free 
catalogue, write Klutz Press, 2170 
Staunton Ct. Palo Alto, CA 94306. 
Dept. Y 


We promised a free subscription renewal to one 
entrant drawn at random, and a second renewal to 
the reader submitting the best essay on why yo- 
yoers are better students. So, even though the 
number of entrants was small, we are proud to an- 
nounce that Abbey Tung, of Half Moon Bay, 
Calif., with a 3.43 average, won a free one-year 
subscription renewal. (We received no essays this 
time around.) 


Catalog Planned 


Dear “Yo-Yo Times”: 
Keep up the good work on the newsletter. I look 
forward to receiving the next one. 
lam putting togethera collectors’ catalog. Ihave 
been told by some other collectors they will sup- 
ply me with information and pictures. We each 
have enough yo-yos so the catalog will have 1,000 
or more items in it. Any help you can give is ap- 
preciated. 
Bob Lundy, “YoClectr’ 
2601 E. Victoria 4155 
CA 90220 
Phone: 213-632-1123 


Bunny Martin 
Yo-Yos Available 


The early 1980s were not a good time foryo-yo 
sales. 1951 world yo-yochampion Bunny Martin- 
-either on his own or as a result of lending his 
name to someone else with a promotion idea--at- 
tempted to market a yo-yo bearing his name. The 
marketing effort apparently fell farshort of expec- 
tations and some 14,000 yo-yos (and possibly 
more) wound up without buyers. The stock of 
packaged Bunny Martin Yo-Yos fell into the 
ownership of Central Counties Industries, a non- 
profit organization that provides work oppor- 
tunities for mentally handicapped individuals. 
CCI was asked to package the wooden yo-yos, 
which were made in Sweden. Recently, the entire 
stock of yo-yos was purchased from CCT by Wal- 
lace Toy Co., Box 349 Wallace, ID 83873, 
800/535-3364, which is marketing them. Postpaid 
cost: one yo-yo, $3.50, two for $6; 48 for $72. 


COLLECTING BRIEFS 


@ The July 1990 issue of Collectors’ Showcase 
magazine includes a full-color, illustrated article 
entitled, “Yo-Yos: The Playable Collectible,” 
written by “Yo-Yo Times” editor Stuart Crump. 
The 8-page article contains color photos of more 
than 30 yo-yos and other memorabilia such as 
string packs, badges, pins and accessories. To 
order a copy of the magazine, send $5 (postpaid) 
for each copy to Collectors’ Showcase, P.O, Box 
837, Tulsa, OK 74101. 


YO BRIEFS 


© The 1990 California Yo-Yo Championship 
will be held in Chico, Calif., on Saturday, Oct. 20. 
Registration and instruction starts at 10 a.m., fol- 
lowed by the Division B contest (forbeginners) at 
noon and the Division A contest (for advanced yo- 
yoers) at 2 p.m. In each category, yoess will com- 
pete in three age categories: 11 and under, 12 to 
20, and 21 and over. Finally, those who are super- 
advanced in their yo-yo skills are invited to com- 
pete in the Championship Division, for which 
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there are no age categories. The contest is spon- 
sored by the Chico Area Recreation and Park Dis- 
trict and will be held at Plaza Park in the middle 
of downtown Chico. Don Duncan Jr of Play maxx 
and yo-yo pro Dennis McBride will help with the 
judging. Also, McBride will perform at local 
schools on Oct. 18 and 19. Fordetails, contact Bob 
Malowney at Bird in Hand Yo-Yos, 847 W. Fifth 
St, Chico, CA 95928, 916/893-0545. 

e@ The Second Annual Silver Valley Yoyo Ex- 
hibition and Contest will be held in Wallace, 
Idaho, on Saturday, Oct. 27. Chris Cook of 
Spokane, Wash., will demonstrate yo-yoing, fol- 
lowed by the contest. For information, contact the 
Wallace Toy Co. Inc., P.O, Box 349, Wallace, ID 
83873, 208/752-3391. 

@ Chris Cook of Spokane, Wash., will also teach 
aweekly yo-yo class, sponsored by Hummingbird 
Toy Co. for the Spokane Parks and Recreation 
Dept. from Nov. 7 through Dec. 12 (no classes 
Nov. 14 and Dec. 5). For details, contact Chris at 
509/326-0421. Chris, incidentally, is a trumpeter 
with the Spokane Falls Brass Band, which has 
played on national shows such as “Prairie Home 
Companion.” He teaches brass at Gonzaga 
University in Spokane and tours with the band 
when it travels. A highlight of the band’s show is 
the playing of a yo-yo song while Chris 
demonstrates his yo-yo skills to the enthralled 
audience. 

@ Winners of “The Retum of the Yo-Yo” Yo-Yo 
Contest at Woodland Mall, Grand Rapids, Mich. 
(with the first-place winner listed first) were: 12 
and under, Rick Ainsworth and Will Lucy; 12-21 
years, Mike Vanderploeg and Pete Nolan; 21 and 
over, “Yo Dude” Dennis Grzesiak (526 loops) and 
Rich Machniak (436 loops). A second contest, 
sponsored by Yomega and using the Yomega, the 
Yo-Yowith a Brain, resulted in the following win- 
ners: 12 and under, no entrants; 12-21, Doug Hull; 
21 and up, “Yo Pro” Gerald Svendor and Dave 
Hertzberg. The Yomega winner was determined 
by having the contestants who had perfect scores 
on the tricks each throw aspinner, with the longest 
spinner winning. Gerald Svendor threw a 39- 
second spinner. Dave Hertzberg came in second. 

@ A tip from Paul Kyprie that we are following 
up on: If you perform publicly, you should have 
insurance to protect yourself in case someone in 
your audience decides to sue you for injuries 
received, real or imagined. Paul suggests check- 
ing out the World Clown Association, P.O. Box 
1893, Huntington Beach, CA 92647. Your $20 
membership fee for your first year ($15 to renew) 
brings you 12 monthly issues of “Clowning 
Around” and a whole bunch of other goodies. It 
also gives you the opportunity to purchase $1 mil- 
lion worth of individual liability insurance ($250 
deductible) against “bodily injury and property 
damage” for the very reasonable sum of $90 per 
year. Write the association for details. 

© “The Yo Bros” Robert and Mark Litton (“The 
Yo-Yo Boy” and “The King of String,” respective- 
ly) of Walnut Creek, Calif., will be featured as the 
cover story, “The Lords of Yo,” of the November 
1990 issue of Boys’ Life magazine. The article 
was written by “Yo-Mamma” Katherine 
Templeton of Reno, Nev. “The article was a long 
time coming,” Katherine writes us. “It was 
Originally slated to appear months earlier. Robert 
Litton’s soccer catastrophe last winter, however, 
put him in the hospital, and then in a body cast! I 
told Boys’ Life that Robert could yo two- 
handed...in a body cast..standing on his head! 
They opted to postpone the photo session 
anyway.” If you'd like to obtain a copy for your 
collection, send $1.75 for each copy (postpaid) to 
Boys’ Life, 1325 W. Walnut Hill La., P.O. Box 
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152079, Irving, TX 75015-2079. 

@ Duncan Toys Inc., P.O. Box 5, Middlefield, 
OH 44042, announces that it has been advertising 
heavily on television, reaching “over 135 million 
cumulative houschold impressions” between Sep- 
tember and December this year. That's a lot of ads 
for the world’s greatest toy. 

e “Noble Disk” is the name of a small newslet- 
ter for New England yo-yoers published by Bill 
Alton, 124 Cabot St., Portsmouth, NH03801. The 
newsletter’s focus is on adult yoing. 

@ If you'd like to see Tom and Dick Smothers’ 
new “Yo-Yo Man” commercials, your best place 
to watch is on Monday Night Football. It’s one of 
five new commercials the brothers have prepared 
for Magnavox. The Yo-Yo Man also appears in 
one of five Nabisco commercials that is being 
aired on the Canadian networks. 

@ The TOP SPOT in Wisconsin is the new loca- 
tion of the Spinning Top Museum, 492 N. Pine, 
Burlington, W153105, 414/763-3946. Westopped 
by and visited the museum in August and were 
thoroughly delighted to see the exhibit and play 
with the sample tops on display. The exhibit also 
includes a section of yo-yos, new and old. A tip 
from museum curator Judith Schulz: “Always 
save the package your tops and yo-yos come in. 
They give additional information and also give 
them extra value as collectibles in the future.” You 
might enjoy subscribing to the museum’s newslet- 
ter, Spin Offs, which includes articles about tops, 
yo-yos and other spinning toys. (See ad in this 
issue.) 

e In the works: "Dennis McBride’s Gallery of 
String Tricks, Vol. L" It should be finished and 
ready for distribution before the end of October. 
If you'd like to order a copy, the price is $25 
postpaid. It comes with a free, wooden butterly 
yo-yo. Write to Dennis McBride, 27746 Santa 
Carita Rd, Santa Clarita, CA 91350, 805/297- 
5713. 


NON-YO BRIEFS 


e If you like string toys, you'll like the Zing 
String Thing, “for ages 5 to 105,” from ZBA Inc., 
502 Broadway, Schenectady, NY 12305, 518/393- 
8150. The Zing String Thing is a 90’s version of 


the classic string-and-button toy, sometimes 
called the “buzzsaw.” The new toy uses two disks 
and makes “zingy” sounds as well as unusual 
stting shapes as the discs are spun. They retail for 
$2.75-3.00. Minimum order for mail purchase is 
six units at $2.50 each (Special price for Yo-Yo 
Times readers) plus $1.50 for shipping and han- 
dling. ZBA president Tony Costanzo reports that 
sales of the company’s wooden yo-yos continue 
briskly. 


NEW YO BRIEFS 


@ New from Yomega Corp., 1641 N. Main St, 
Fall River, MA 02720, 617/672-7399: The 
Yomega Raider, the first in a series of “super ac- 
tion” yo-yos with a “triple spring design.” The yo- 
yo has a ball-bearing configuration at the axle, 
which allows a super-long spin, while at the same 
time the Raider also loops well, Yomega reports. 
“We've gotten it up to 20 ’Round the Worlds,’” 
Yomega spokesperson Joyce Seiffert told “Yo-Yo 
Times.” The new yo-yo will retail for $19.95; add 
$3 shipping and handling for mail orders. It will 
be available on the market about the middle of Oc- 
tober, Seiffert said. 

e Itsy-Bitsy Yo-Yos from Wallace Toy Co. 
Inc., P.O. Box 349, Wallace, ID 83873, 208/752- 
3391, are now available on blistercards, in painted 
versions (without stickers) and in a Christmas Ho 
Ho Yo-Yo model. Minimum orders are 80 yo-yos 
to wholesale purchasers only. Contact the com- 
pany for full details. 

@ Another new company (new tous, that is) that 
sells wooden yo-yos, is Aspen Enterprises, Rt. 1, 
Box 86, McCall, 1ID83638, 208/634-4290. Yo-yos 
are just one item on its full-color catalog sheet, 
which shows a wide variety of wooden toys, 
games and decorative items. The “folk toys” ver- 
sion of the yo-yo is $6.95 with pouch and comes 
in oak, walnut, cherry, maple, birch, purpleheart 
or padouk wood. The “executive toys” version is 
also $6.95 and comes with pouch; it’s available in 
oak, walnut, cherry and maple. (These are retail 
prices. Add $2.95 for shipping and handling for 
orders up to $10, $3.95 for orders $10-20, and so 
on. Contact the company for full details.) 

@ The new “Ultimate” Pro-Yo from Playmaxx 
Inc., 1665 E. 18th St, Suite 207, Tucson, AZ 
85719, 602/623-9981, has a wooden axle, which 
gives it the feel of playing with a wooden yo-yo 
yet with the advantage of the bulk of the mass of 
the plastic body of the yo-yo concentrated around 
the ring to give the top the long spin of a standard 
Pro-Yo. Mention “Yo-Yo Times” when you order 
one and it comes postpaid. $10 each, including the 
yo-yo, extra string, extra side inserts, trick book- 
let and see-through bax. Available in black only at 
the present time. The high-quality plastic is 
recycled. 


YO TIPS 


Working the Yo-Yo 
in Restaurants 


by Paul Kyprie 
“Yo Master Zeemo” 

One potential market for yo-yo performances is 
restaurants. Clowns and magicians are working 
this market at the present time. Several perfor- 
mance opportunities are available. 

During peak periods, customers are often asked 
to wait 10 to 20 minutes for a table. In this situa- 
tion, you can entertain the restaurant clientele and 
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make the wait more enjoyable. 

Restaurants that offer a Sunday brunch are 
prime candidates. Families show up after church, 
and you can be that special treat for the kids. 

Fancy restaurants often have lengthy food 

reparation times. In this setting, you can ap- 
proach a table after the family has ordered. Your 
performance time at a table may vary from 3 to 15 
minutes, depending on the customers’ interest and 
on how busy the restaurant is. 

When approaching a table, ask the customers if 
they would like some entertainment. If they are 
agreeable, proceed with a few tricks. You will 
soon leam to judge just how long to continue. 
Remember, it is always better to leave them want- 
ing more. 

The types of tricks you can perform will vary 
from restaurant to restaurant. Tricks such as 
“Around the World” would be inappropriate in a 
crowded and busy restaurant. A wide variety of 
string formation tricks would probably be better 
suited for that type of condition. 

Bear in mind that your employment will surely 
be terminated the first time your yo-yo ends up in 
someone’s food. 

When you are working for a restaurant, you 
should try to promote it in special ways. For ex- 
ample, if you get hired by Stoyan’s Restaurant, 
you might preface a trick by saying, “This is 
Stoyan’s Favorite Trick.” If you work in an Italian 
restaurant, tricks like “Eating Spaghetti” and “The 
Leaning Tower of Pisa” will be well received. Be 
creative. And, of course, always use good taste. 

You might also want to study one of the several 
books in print on the subject of restaurant magic. 
One example is, “The Business of Restaurant 
Magic” by Kirk Charles. Any good magic store 
should have it. 

These books give detailed information on how 
to negotiate a salary, contracts, finding clients and 
so on. 

Have fun! 


A View from 
the “Top” 


by Ken Gibbons 
Mendon, Utah 

Ilove to yo. Lyo whenever I can. 

When I yo, people watch. It’s not that I am par- 
ticularly good at yoing, but people are fascinated 
by yo-yos. When people watch, they ask me ques- 
tions. 

“Can you ’Walk the Dog’?” “Do ’Rock the 
Baby.’” “What's that trick called?” And, of 
course, “Can I try it?” 

These are perfectly natural questions. Yoing is 
fun. When something looks like fun, people want 
to try it. 

Professional yo-yo demonstrators count on 
people wanting to try it. That is how they sell yo- 

0s. 
Maan ae ager demonstrator (both by 
definition and by ability). When someone asks to 
try my yo-yo, I am never quite sure what to do. 
Lend someone your yo-yo and any thing can--and 
probably will--happen. In my yo-yo lending ex- 
perience, I have noticed these borrowers fall into 
one of four categories: 

The first I call the “amateur.” They may have 
seen ayo-yobefore, but they have never tried one. 
They will make you look great with theirattemps. 
CAUTION! Handing your yo-yo to a beginner 
could be a BIG mistake! A truc beginner may not 
even be able todo a “Gravity Pull” without hitting 


the ground, you, themselves or anything else 
within a half-block radius. I have a No Jive that is 
forever marred by a friend who invented a new 
trick I call “Knock the Rock” while trying to get 
the yo-yo to sleep. 

Aword of advice: If you intend to lend a yo-yo 
to someone who asks to borrow it, carry an extra, 
cheap plastic yo-yo with you, then stand back-- 
way back! 

The second type of borrower is the “Sleeper.” 
This is the guy who won all the state yo-yo con- 
tests in junior high. He will always say something 
about how he hasn’t seen a yo-yo for years, then 
he’ Il proceed to do tricks that make your best trick 
look like a trick taught to monkeys at the zoo. 
There is no act harder to follow than a left-handed 
“Brain Twister” done by someone who hasn’ tseen 
ayo-yo in 20 years. 

The most frustrating type is the person I call the 
“Natural.” Beware of someone who approaches 
you with lines such as, “Hey, this is fun!” “What 
is this trick called?” and “Do you do it like this?” 

They will learn tricks in minutes that took you 
months to learn. They can probably do tricks you 
haven’ t leamed if you describe the trick to them. 
This kind can do irreparable damage to your ego. 

The final borrower is the guy I call the “Thief.” 
He doesn’t steal the show. He steals the yo! 

Despite these problems, I still love to share the 
fun of yo-yoing and to give others the chance to 
sample the “State of Yo.” 

It is always more fun to yo with a friend than to 
yo alone--even if it is a brand-new friend. 

I always try to cary two yo-yos with me so I 
will have one to share. The spare is also handy 
when I break a string orwant to practice those two- 


without pictures. We dan’t have room for lots of 
pictures in the newsletter. 

However, the well-illustrated tricks are primaty 
candidates for the book of new yo-yo tricks we are 
assembling. 

By the way, if we publish your trick, you receive 
a free 6-month extension on your subscription. 
And if your trick is selected “Trick of the Month,” 
you get a year’s extension on your subscription as 
our token way of saying, “Thanks for helping the 
yo-yo to continue developing as the greatest of all 
toys.” 

If your trick is used in the book, you’ Il receive 
a free, autographed copy by the author/editor, 
Professor Yo-Yo. (Note: Just to protect ourselves 
in the future, please be advised that sending us 
your trick means that you are giving us permission 
to print it in the newsletter and subsequent books. 
You will, of course, receive full credit in both 
places as the originator of the trick.) 

NOTE: All tricks are described for the right- 
handed yoist. If you’ re left-handed, make the ap- 
propriate changes when following the directions. 


“Around the Corner 
of the World” 


We think this would be a great trick, if we could 
just master it. 

Do an “Around the World.” As the yo-yo goes 
above your head on its journey around, stick out 
your elbow and let the yo-yo loop over your arm, 
coming to a rest in the “Around the Comer” posi- 
tion. 


| als — IM Nk ale | 


spin-offs 


The Research and Playful Publica- 
tion about Spinning Tops, Gyros, 
Rotating Toys & Related Devices 

Displaying your collection/History/Scicace 

Patent reprints, games, articles, how-to's, profiles, yo- 


g yos & tops appearing in ari as well as old cat: logs, recent 


issue pictures, such as the “Go-Go Ri 
1 yo mounted on a ring. Unusual usage 


ers, 
brothers and a ‘listing Of their concert ap- 
pearances. 


” a removable yo- 
terms, sources. 
Add fact to your fun with Spin-Offs 
3 issues/year. Actual top included in Spring issue. 
$18/year or $30/2 years/Overseas add $6/year 
Make check payable to T.Place. Mail to: 


Yo-Yoers and Non-Yo-Yoers Alike! 
Join the Smothers Brothers Fan Club Today! 


Your $8 first-year’s THE 
membership you: ? 
egace SMOTHER) 


a silhouette sticker of the 


BROTHLRS 
FAN CLUB 


P.O. Box 74130 
Los Angeles, CA 90004 


Send your check or 
money order today to: 


SPECIAL OFFER for Yo-Yo Tunes Subscribers 


"It’s Yo-Yo Time!” 


The first yo-yo song written specifically to be performed to. . . 


Sung Groce, host of "Mountain Stage,” with 
“Professor Yo-Yo” (Stuart Crump), editor of Yo-Yo Times 
Regularly $11.95. While supplies last: $5.95 postpaid 


Send your check today to: 


(U.S. funds; for shipping to 
Canadian iAtredase, 348 


Spinning Top Museum, 380 N. Pine, Burlington, WI spo | 


handed tricks I am going to learn someday. $1.00; other foreign, add $2.) 
Please allow3 weeks for Yo-Yo Tunes, P.O. Box 1519 
delivery in the U.S., and at 


Herndon, VA 22070 
least 6 weeks for overseas. 


Give it a jerk, and bring it back “around the “It's Yo-Yo Time!” 


comer” 


Smothers Brothers Tour 


Here is a listing of scheduled appearances by 
Tom and Dick Smothers for the next few months. 
Please check your local listings for further infor- 
mation. 

Oct. 10-21, Harrah’s Hotel, Reno, Nev.; Oct. 26, 
Grand Rapids (Mich.) Symphony Orchestra; Oct. 
27, Capital Civic Center, Manitowic, Wisc.; Nov. 
1, San Diego (Calif.) Civic Center, Nov. 2, Mc- 
Callum Theatre, Palm Desert, Calif.; Nov. 8, Hult 
Center, Eugene, Ore.; Nov.9, Paramount Theatre, 
Denver, Colo.; Nov. 10, Hint Center, Cupertino, 
Calif.; Nov. 30-Dec. 1, Jackpot, Nevada; Jan. 22, 
Palace Theater, Stamford, Conn.; Jan. 24, Ruth 
Eckerd Hall, Clearwater, Fla; Jan. 25, Boca 
Raton, Fia.; Jan. 26, Sarasota, Fla. 


Bros on “Newton’s Apple” 


Tom and Dick Smothers will demonstrate the 
principles of science illustrated by the yo-yo in an 
episode they taped recently to be aired on 
“Newton’s Apple” on PBS. Check your local list- 
ings for the time and date that episode will show 
in your area. 


TRICKS 


Send Your New Tricks 


Keep those tricks coming in. We'll continue to 
print as many as we can. Rest assured that we 
haven’ t overlooked yours. It’s in our ever-bulging 
folder. 

Please note that tricks in the newsletter are 
primarily those that can be described in words 


“Matthew’s 
Motorcycle” 


We recently performed at Cameron Elementary 
School in Alexandria, Va, and were impressed 
with the interest in yo-yoing among the students 
at the school. Much of the credit goes to the phys. 
ed. teacher, Bonnie Matthews, who teaches yo- 
yoing as part of the regular PE curriculum in the 


"Onear her students who showed us a new trick 
he had invented was Matthew Phillips. The trick 
is sosimple that anyone can doit, yet it shows how 
creativity unleashed by a love of the yo-yo can 
result in the invention of new tricks. 

Take youryo-yo off your finger. Stand it upright 
on its edge on a flat floor Pull up on the string. 
The yo-yo will start to roll away. Let go of the 
string while the yo-yo is rolling; it will wind back 
up in the yo-yo. 

You can enhance the trick by making sound ef- 
fects of a motorcycle roaring. 

This is a good trick to teach a young child who 
does not yet have the coordination to perform on- 
the-finger tricks. 


“Joint Custody” 


Mark Sitton, Chico, Calif. 

This trick is much easier to perform than it is to 
describe. 

It is nothing more than forming two cradles side 
by side and “Rocking the Baby” altemately in first 
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Tip sheet included . . . Satisfaction guaranteed 


IF YOU BELIEVE IN WHAT 
WE ARE DOING, PLEASE 
PATRONIZE OUR 
ADVERTISERS AND TELL 
THEM THE REASON WHY. 


BACK ISSUES OF “YYT” 


While supplies last, a few copies of each back 
issue of ‘Y-Yb Times are available, including: 
#-1, 1-2, 1-3, 1-4, 1-5, 2-1, 2-2, 2-3, 24, 2-5, 
2-6, 3-1, 3-2, 3-3 and 3-4. If an issue is out of stock, 
we will send you a photocopy of the issue, unless 
you specify otherwise. Send $2 for each copy or- 
dered. (Postpaid to the U.S., Canada and Mexico. 
For other foreign orders, add $1 for postage and 
handling per issue, except for #2-5 and 3-2, add 
$1.50 and #2-6 and 3-1 add $2). Write to: 
Back Issues, Yo-Yo Times, 
P.O. Box 1519, Herndon, VA 22070 

one and then the other cradle. 

Form one cradle using the thumb and first finger 
of your left hand. Pinch the top of the cradle be- 
tween your right thumb and middle finger. 

You’ Il have to experiment some to figure out the 
best way to make the second cradle. ‘The bottom 
of the cradle extends under your middle, ring and 
little fingers. Pinch the top of this second cradle 
between the middle and ring fingers of your nght 
hand. 

Rock the yo-yo first through one cradle, then 
through the other 


To increase the laughter this trick usually 
produces, begin by doing a regular “Rock the 
Baby.” Follow it with a “Rock the Baby in the 
Small Cradle.” Finally, perform “Joint Custody,” 
except do not mention the name of the trick until 
just before you’ re ready to snap the yo-yo back to 
your hand. “Tease” the audience a little, then 
spring the trick’s name on them. Practice your 
timing. 

Aword of waming: The subject of “joint cus- 
tody” may not be a pleasant one for everyone in 
your audience, so you might find it wiser not to 
dwell on it. Get the laugh and go quickly to your 
next trick. 


“Send the Man on 
the Flying Trapeze 
Around the Corner” 


Jeffrey D. Eaton, Lisbon, Conn. 

Start by doing a “Man on the Flying Trapeze,” 
but keep the yo-yo close to your left hand. Next, 
put your right elbow into the string and bring your 
right hand on top of your left hand. 

Now, flip the yo-yo off the string, but don’t let 
it start towind up. Instead, let itswing down under 
your arm. When the yo-yo is directly under your 
elbow, wave your hand to call the yo-yo out of its 
sleeper. 

It should flip over your am in an “Around the 
Comer” pattem and back to the palm of your hand. 


“Man in the Moon” 


Another innovative student we met at Cameron 
Hementary School was Chauncey Hunter, who 
performed the roll of the yo-yo man in a school 
production last spring. 

He has mastered many of the yo-yo tricks. One 
of his own tricks is “The Man on the Moon.” 

Throw a fast sleeper in front of you. Swing the 
sleeping yo-yo as if it were a pendulum, so that it 
swings behind you. Then swing it back in front of 
you. Jerk the yo-yo back toward your hand, but in- 
stead of catching it, snap your wrist to send it out 
in front of you again, and perform a “Loop the 
Loop.” 


“The Snappiest Trick” 


Harvey Lowe 


Vancouver, British Columbia 

As you may know, Harvey Lowe was the 1931 
Worid Champion, at age 14. Today, at age 72, he 
is still one of the best yo-yoers in the world, and 
one of the best performers on stage. 

Did you know that he invented “The Man on the 
Flying Trapeze”? 

Another trick of his is this one, which he has no 
name for, so we’ve called it “The Snappiest 
Trick.” It's a two-handed trick. 

Throw twin sleepers--one yo-yo in each hand-- 
in front of you. Swing both yo-yos in an arc out in 
front of you. 

Just as the yo-yos are directly in front of you, 
with the strings horizontal to the ground, clapyour 
hands loudly together one time. Simultaneously, 
jerk the strings. Separate your hands just in time 
to catch one yo-yo in each hand. 

For a variation, you might try clapping your 


hands two or three times, or even more, before the 
yO-yos retum. 


“The Suicide Trick” 


Harvey Lowe, Vancouver, B.C. 

This trick is nothing more than a combination of 
a “Sleeper” with your left-hand yo-yo and a “Man 
on the Flying Trapeze” with your right hand yo- 
yo. 

Where does it get its name? 

“If you miss it,” Harvey explains, “the act is 
over!” Miss it once and you’ Il see what he means. 
You'll have a mess of string and knots. 

In actuality, the trick is not too difficult if you 
can consistently throw a “Trapeze.” Therefore, to 
increase its thrill level in the mind of the audience, 
emphasize its difficulty and try to build up some 
tension in anticipation, just as circus performers 
do before they attempt a particularly difficult 
trick. 

When you succeed, hold your hands up trium- 
phantly and beam proudly, telling the audience 
that you expect a large round of applause for such 
a difficult effect! 


“Two-Handed Loop 
the Loop 
the Easy Way” 


Don Duncan is now the president of Playmaxx 
and has been in yo-yos most of his life. And no 
wonder His dad, the late Donald F Duncan, 
started Duncan Yo-Yo back in the ’20s at about the 
same time Don was bom. 

Although he is a good yo-yoer, the younger 
Duncan has never mastered the more difficult 
two-handed tricks. Instead, he likes to tease those 
players who have by showing them his own ver- 
sion of “Two-Handed Loop the Loop” 

He beings by looping with one hand. Then, after 
announcing that he’s going to perform two- 
handed loops, he brings his left hand over and 
grabs ahold of his right hand while the yo-yo con- 
tinues looping. 

The result: Even though only one yo-yo is being 
looped, he is performing the loop using BOTH 
HANDS 


This can be a funny trick even if you do know 
how to do two-handed loop the loop. Do one 
handed-loops, first with one hand, then with the 
other Then explain how much more difficult it is 
to do two-handed loops. Ask, “Would you like to 
see two-handed looping?” Aftery ou get an affirm- 
ative answer, follow Don’s procedure and an- 
nounce proudly, “Two-Handed Loop the Loop!” 

After they smirk at you for an obvious decep- 
tion, do the regular two-handed version--and draw 
an even bigger applause. 


Send Us Your Letters 


and Articles 


We welcome your letters to the editor, articles, 
new tricks, etc. Please include your phone num- 
ber withall letters, articles, etc. sowe can get back 
toyou if we have questions. We will not print your 
address unless you ask us to. 
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A Huge Success 

I am pleased to announce that the traveling na- 
tional yo exhibit, recently at Twelve Oaks Mall, 
Novi, Mich., is a huge success. 

Performances by Paul Kyprie (Yo Master 
Zeemo) drew several large crowds estimated at 
500 or more, bringing back pleasant memories, 
fun and enjoyment for all. 

Oid-style yo-yo contests brought together many 
novice and local professionals competing for 
prizes and gift certificates. 

My son Robert and I both won trophies and ap- 
Plause from all who attended. 

Ona more personal note, I took the time and op- 
portunity to demonstrate, practice and teach 
youngsters the skills and art of yo-yology. 

I also brought along my own collection of 
patches, trophies and yo-yos to show to visitors. 

Young and oid, children and adults, were most 
fascinated by the one and only priceless, pearies- 
cent Duncan Jeweled Yo-Yo, once owned by Bar- 
ney Akers and personally presented to me upon 
winning the 1957 Northwest Detroit Regional 
Championship. 

Many thanks to Hummingbird, Bird-in-Hand, 
Yomega Corp. and everyone for their interest and 
sponsorships of the yo exhibit for the next 2 1/2 


years. 
Good luck and happy yoing to one and all. 
Dennis Grzesiak 
Oxford, Mich. 


Highlight of Our Trip 


As luck would have it, I was in the Grand 
Rapids, Mich., area last week and by accident 
heard about the “The Retum of the Yo-Yo” display 
at the Woodland Shopping Center. 

My wife and I enjoyed talking with Paul Kyprie 
(Yo Master Zeemo) and seeing many of the yo-yos 
and related memorabilia that we also have in our 
collection. 

The exhibit tumed out to be the highlight of our 
trip. 

“Flash Yo” 
Les Gordon II 
Whitestown, Ind. 


Compliments 
As you said on the promotion card I mailed in, 
“If you are a serious yo-yoer, you'll love “Yo-Yo 
Times.’” Well, I do! 
T have to compliment you on your work. 
Tom Adams 
Carol Stream, Ill. 


Oops! We Got It Backwards 


I have enjoyed the latest “Yo-Yo Times” with 
the news and events. Quite a lot has been going on 
these past few months. 

It would have been great to have attended the 
DUA convention. The Return of the Yo-Yo Exhibit 
is going great guns. My cousin in Detroit went to 
see the ex hibit in Novi, Mich., and really enjoyed 
it. He sent me a brochure. 

Piease note that in the column on “Yo-Yo Tips” 
(May-June issue) in a tip by me, you have the tip 
on looping reversed. A larger axle does not func- 
tion as well in looping as the smaller axle. In my 
opinion, a larger axle never did function property. 

PS. In June, while attending my wife’s Scottish 
Clan Association meeting in Salt Lake City, we 
were fortunate to meet Dale Myrberg and enjoyed 
his yo-yo excellence. 

Gene Mauk 
Wichita, Kansas 


Any Clubs in Central Florida? 
Can you help me in finding some yo-yoers or 
yo-yo clubs in or around the central Florida area? 
T have been unable to find any. 
Kim Grady, “The Happy Yo-Yoer” 
1305 N. Leavitt Ave. 
Orange City, FL32763 


All Chewed Up 

Tama subscriber to “Yo-Yo Times.” It’s a great 
publication. 

When I received my most recent issue, even 
though it was sent by first class mail, it was a lit- 
tle chewed up. 

In the past, when you sent the issues in en- 
velopes, they arrived in good condition, and there 
were no ink marks on the issue from the cancella- 
tion machine. 

T realize it costs more to send it in an envelope, 
but I would be willing to pay more for a subscrip- 
tion if it came that way. I keep all of the issues in 
covers to preserve them for my yo-yo collection. 
I think most of the other subscribers do that, too, 
and they would also probably be willing to pay 
more to have the issue sent in an envelope. 

Also, the new type, smaller size is nice because 
it keeps the size of the publication smaller, but a 
little larger print would be nice. 

I think “Yo-Yo Times” is a great source of infor- 
mation because there is no other newsletterorany- 
thing else of that sort available. Keep up the great 
work, and in the future I hope to see more about 
old yo-yos. 

Alan Mizuta 
Mt. Vernon, Wash. 
[Alan, thanks for your comments. As you cor- 


YES! Enter my subscription to Yo-Yo 
Times. Enclosed is my subscription 
payment as follows: 

(Payment must be made with order. 
Subscription will begin with next 
issue. 

Please allow 4-6 weeks for delivery.) 

[ ] lyearofYo-YoTimes $12.00 
[ ] 2 years of Yo-YoTimes $18.00 


[ ] 3 years SAVE$12.00) $24.00 


(international subscribers add $6 per year 
for postage & handling) (3-5) 


NAME 
ADDRESS 
CITY STATE ZIP. 
Mail this coupon today to: 


Yo-Yo Times, 
P.O. Box 1519 
Herndon, VA 22070 


Loci 


emcee ewww neem meet 


rectly surmised, we went to the smaller type 
size so we could fit more information into each 
issue. Also, we stopped using envelopes to mail 
the issues because they add considerably to the 
total cost, not to mention all the extra time they 
require to insert into the envelopes. Using en- 
velopes was not a major problem when our cir- 
culation base was smaller. Our circulation has 
now reached about 1300 and is still growing, 
and it takes us almost a complete day to do all 
the address labels, stick the labels on the issues, 
and run them through the postage meter. For- 
tunately, we’ve only had a couple of reports of 
issues being chewed up by the post office be- 
cause they have no covering. Do any of our 
other readers care to comment on your own ex- 


perience?] 
Unappreciated Toy 


I just wanted to let you know how much I ap- 
preciate your newsletter. It really surprised me to 
find out that there’s a magazine out there devoted 
to yo-yoers. 

I didn’t realize I had a fascination with yo-yos 
until recently when I had bought one at a con- 
venience store. They had several yo-yos on the 
counter and some sort of a jar for contributions 
towards some cause. The sign said, “Donate a dol- 
lar for a three dollar value yo-yo.” I’ve been ad- 
dicted to yo-yos ever since. 

It’s really amazing to me how many different 
kinds oftyo-y os there are on the market these days, 
and the average person shows little if no interest 
at all in buying one. I'll show somebody a yo-yo, 
and I know in the back of their mind they’ re think- 
ing, “kid’s toy.” Personally, I feel the yo-yo has 
taken a bad name. Think about it! Most people get 
offended when they are called a “yo-yo.” 

What I need now is a yo-yo carrying case that 
will fit on the belt. ’ ve heard rumors about the ex- 
istence of one, but I’ve never acquired a way to 
order one. 

Jim Lowe 

Waco, Texas 
[Jim, Tom Kuhn sells a nice leather case that 
holds one yo-yo. ZBA Toys makes a leather 
strip that wraps around the yo-yo and holds it in 
place on your belt. The Pro-Yo by Playmaxx 
comes with a plastic belt clip. If there are other 
yo-yo holders available on the market, we'd like 
to know about them.]} 


An Old Pro 


As an old player from the Fifties, I am looking 
forward to your newsletter I worked for Cheerio, 
Hi-Ker and Duncan back then and am interested 
in contacting other players. 

Hope to see you at a function sometime. 

Rich Machniak 
Howell, Mich. 


Not Alone Anymore 

How nice to have found your newsletter. I don’t 
feel alone any more now that I can read thoughts, 
ideas and other jive from yo-yo lovers around the 
country. Here in Ithaca, N.Y., I’m the only yo-yo 
nut I know. 

I was bitten by the yo-yo bug again after many 
years of no strings and no interest, just doing the 
“grown-up shuffle” of day-to-day life. I ran into 
two college students who were playing with new 
Duncans about a year ago. They told me where 
they bought them. I showed them a couple of 
tricks, and they thought I was hot. I was rusty, but 
it felt good tobe able to teach them the basics. This 
was in May or June of 1989. 

I went to buy strings for my old Duncans (early 
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BUNNY MARTIN 
WORLD CHAMPION YO-YOS 


Bunny Martin 
Yo-Yo Champion of the World - 1951 


Each Yo-Yo: 

Solid Piece of Beechwood 
Official Signature Model 
Trick Booklet & History of Yo-Yo 
Plastic Carrying Case 
Made in Sweden 

Single Yo-Yo- § 3.50 Postage Paid 

Two Yo-Yos- $ 6.00 Postage Paid 

48 Yo-Yos - $72.00 Plus Shipping 


Wallace Toy Company 
Box 349 
Wallace, Idaho 83873 


1-800-535-3364 


1970s plastic models) and found Tom Kuhn’s No 
Jive. Until then I had only plastic yo-yas. I don’t 
ever recall seeing wooden yo-yos for sale when I 
was a kid in the early 1970s. I threw the 3-in-1 No 
Jive down two or three times, and that was all it 
took. I couldn’t believe how smooth, quiet and 
long-spinning itwas. Awhole new door burst open 
for this 31-year-old yoer I’ve been hooked since 
that day. 

Never since I was a kid have I looked forward 
to anything in the mail as I do “Yo-Yo Times” or 
a new yo-yo or accessories. This is why I’m al- 
ways giad to read about y oing from others just like 
me 


My daughter just had her 9th birthday party. As 
games and gifts, we bought yo-yos for the 13 kids. 
I had my first taste of what the Duncan 
demonstrators had to do--knots galore, winding 
troubles, lots of “mine won’t work!” “Why can’tI 
do that?” You get the picture. 

Perhaps if ““Yo- Yo Times” does more interviews 
with some of the “old pros” and demonstrators, we 
could hearsome of the funny stories that may have 
happened to them along the road of happy yoing. 
Any irate parents, silly kids, unforgettable bonks? 
What was a typical day on the playground like-- 
or, in my case when I was a child, a typical day at 
the Ithaca Northside Pharmacy parking lot? 

What ever happened to Skeeter Beebe? 

Does anybody know if the Duncan yo-yos the 
demonstrators used were modified at all? I find it 
hard to believe they could do all those tricks with 
the same yo-yos they sell today. Different axles, 
maybe? Anyone out there know? 

By the way, the idea of evolving the newsletter 
into a full-fledged magazine is a terrific idea. I'd 
like to do my part to help. 

Jack Howley 
Ithaca, N.Y. 


PATHS TO THE 
STATE OF YO 


Axle Axioms 


by Don Watson, “Captain Yo” 

“When I throw a sleeper, I can’t get the yo-yo to 
come back!” 

“I can’t make my yo-yo sleep!” 

These are among the most common complaints 
of novices. The statements describe two 
symptoms of a problem. The problem is that the 
friction condition between the spinning axle and 
the loop at the axle end of the string is out of play- 
ing range. ‘ 


In the first case, the friction is too low. In the 
second case, the friction is too high. 

To remedy this problem, let the yo-yo hang at 
the end of the string and spin it around the verti- 
cal axis of the string. If it’s too loose, spin it clock- 
wise to tighten (or “choke”) the loop at the axle. 
If it’s too tight, spin it counterclockwise to loosen 
(or “unchoke”) the loop. 

Throwing a “Sleeping Beauty,” “Flying Saucer” 
or “Lariat” to the right or left, respectively, will 
work as well. 

The “range of play” that you achieve will 
depend on the type of axle and the type of string 
you have. The range of play is narrow when you 
find yourself moving from the first condition (no 
retum) to the second (nosleep), or vice versa, with 
slight adjustments to the tightness of the axle loop. 
The range of play is wider (much more fun) when 
your yo-yo is less sensitive to the changes in the 
tightness of the axle loop. 

The range of play is widest when you use (1) 
100% cotton (“soft”) string, and (2) a yo-yo with 
a relatively soft wooden axle (bitch is preferable 
to maple). 

Range of play is significantly reduced when you 
use; 

o “Hard” strings, i.e., string containing fiberhar- 
der than cotton; 

e Ayo-yowith a hard axle--steel, brass ormaple; 

e Ayo-yo with a wom-out soft (birch) axle. 
Look fora narrow, shiny groove wom in the axle 
by the string; 

@ Wax at the axles; or 

e A string wom to the point that it is ready to 
break. 

Combinations of any of these five latter condi- 
tions can be especially troublesome, forcing you 
to “choke” the axle loop to get the yo-yo to retum 
but causing a very narrow range of play. 

Novices need the advantage of the widest pos- 
sible range of play. That’s just one way to open the 
gate on the Path to the State of Yo.. 


PROFESSOR YO-YO SAYS 


How to Pick a Stage Name 

“T need a ’stage name,’ writes Todd Damotte of 
Pekin, Ill. “My nickname is ’Toddles.’ If you have 
any ideas, let me know.” 

Okay, Todd, you’ve given us the challenge. We 
won't attempt to pick a name for you, but we’ re 
happy to share a few ideas to getyou started select- 
ing yourown. Afterall, the best idea is the one you 
come up with yourself. 

Start with a blank sheet of paper. Make a long 
list. Write down EVERY single idea that comes to 
you, good or bad. This is called “brainstorming.” 

Itis extremely important in the early stages NOT 
to reject even an obviously bad or ridiculous or 
silly idea. Add it to the list. No one else ever needs 
to see the list; it’s for you only. . 

Why include even bad ideas? Because a positiv 
frame of mind is crucial during the “idea” phase. 
The slightest hint of negativity in your thinking 
can block the flow of ideas and may prevent you 
from receiving the next idea on the list. 

Here’s a couple places to start: { 

(1) Work on variations on your first, middle, | | 
and nick names. 

(2) Write down all the variations you can think 
of on the word “yo” or “yo-yo” as well as on terms 
and ideas that relate to yoing such as “strings,” 
“spin,” “top,” “retum,” “trick,” etc. 

(3) List “titles” from military “captain,” “ser- 
geant,” “general”), school/education (“profes- 
sor,” “teacher,” “principal,” “doctor,” “master”), 
sex (“man,” “woman,” “boy,” “girl,” 
“gentleman,” “lady,”), endearments (“mama,” 
“papa,” “sweetheart,” “honey”), mythology 
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(“goddess”--but avoid “God” or “god” because 
these could be taken wrong), stage and screen 
(“star”), supematural (“wizard,” “sorcerer,” 
“gnome”), royalty (“king,” “queen,” “prince,” 
“princess,” “duke,” “dutchess,” “knight,” 
“squire,” “sir,” “sultan,” “shiek”), sports (“surf- 
er,” “quarterback,” “umpire,” “referee”) and so 
on. It’s okay to list titles that are already being 
used by someone else; mast of the examples in- 
cluded here are already in use. Let them spur your 
imagination to come up with an even better name. 

(4) Don’t make your decision immediately. Pick 
out a few possible from your list and try them on 
for size. Do they fit your personality? Do you like 
them? Doyou truly want tobe remembered by that 
name for the rest of your life? 

(S) You can even use non-yo-yo terms in your 
name. Examples: “Fast Eddy” McDonald, Paul 
“Yo Master Zeemo” Kyprie and “Loopin’ Lary” 
Shirley. 

Incidentally, while we’re on the subject of 
names, here’s a thought: I have almost given up 
on trying tostop people from calling me, “The Yo- 
Yo Man.” For more than three years since I took 
up the art of yoing to audiences, I have attempted 
to make it clear to my introducers and audiences 
that “Tom Smothers is THE Yo-Yo Man. I’m 
PROFESSOR Yo-Yo.” They still insist on calling 
me “the yo-yo man.” (I’m sure other male yo-yo 
performers and demonstrators have -the same 
problem. )I sidestep this misunderstanding as best 
I can by again emphasizing, “I’m ‘A man, 
not "THE Yo-Yo Man; THE’ Yo-Yo is Tom 
Smothers’ title,” but it doesn’t do any good. 

Nonetheless, I will continue to make the distinc- 
tion, even if it is a losing cause. 

The fact is that “The Yo-Yo Man” may be 
generic and thus not a registerable name (sony, 
Tom). Several readers have written to tell me 
they’ve been calling themselves “The Yo-Yo 
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Man” since long before Tom Smothers did, but 
that they would never challenge his right to the 
name because they’ re grateful for all that he has 
done to help bring the yo-yo back. 

So, Tom, your title is safe. As far as we who are 
your fans are concerned, you are “THE Yo-Yo 
Man,” so Yo For It! 


THE YO-YO EXCHANGE 


WANTED: Yo-yoers (over 21) who enjoy 
working with kids. New program. No travel. 
Good earnings. Please reply by resume or 
letter, c/o “Yo-Yo Times”, P.O, Box 1519-PYM, 
Herndon, VA 22070. No calls, please! We will 
forward your letters along to the party that 
placed this ad and who wishes to remain 
anonymous at this time. 

YO-YO VIDEOS WANTED. Looking for any 
clips featuring television or film characters or 
actors yo-yoing. Prefer VHS. Trade possible. 
If you can't dupe tapes, would like to borrow. 
Kara Sjoblom, 1750 Rubio Dr., San Marino, 
CA 91108. 


WANTED: Old tin, wood and early plastic yo- 
yos. Duncan, Goody, Cheerio, Whirl King, 
Jewel, etc. Also, Duncan books, patches, 
pins, trophies, strings, memorabilia. State 
condition and price. Les Gordon II, 6475 E. 
550 S., Whitestown, IN 46075-9763, 
317/769-3382. 

FOR SALE: Antique, collectible yo-yos: Ban- 
dalore, Duncan, Royal. Radovan family col- 
lection. Send self-addressed stamped 
envelope for details to: Jo Ann Radovan 
Brown, P.O. Box 40042, Georgetown, TX 
78628 for complete details. 


IMPORTANT NOTICE: Has your subscription ex- 
pired? Is it about to expire? Check the date on the 
top line of your mailing label below. If it is “10/90” or 
earlier, this is your LAST ISSUE! You will receive 
only one more renewal notice. If you have not yet 
renewed, do so today. Please write your "account 
number’ (it’s in the upper left-hand corner of the mail- 
ing label) and the word "RENEWAL" on your check. 
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See coupon on p. 7 of this issue. ACT TODAY! Don't 
} ae An) Nall miss a single issue! 


